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SEO Service Description
SEO Content Marketing Dedicated to generating profitable customer or client activity through the deployment of valuable and relevant content.
Local SEO It makes your company more prominent in Google's local search results. Any organization with a physical presence or that serves a specific geographic area might benefit from local SEO.
SEO Backlinks Acquisition A link from one website to another. High-quality backlinks can help a website's ranking and visibility in search engine results SEO.
SEO eCommerce Practice of increasing the visibility of your online store in search engine results pages SERPs.
Technical SEO Services Refers to website and server enhancements that aid search engine spiders in more effectively crawling and indexing your site (to help improve organic rankings).
Web Structure Analysis This is the first step in optimizing a site. Improves the nature of your site in order to improve your rating.
On-Page SEO including Website Content Analysis and Development Process of evaluating content (both new ideas and existing assets) for factors that can help or deter its organic performance.
Link Building Services Involves in getting other websites to link to yours — a simple hyperlink from one site to another.
Customized SEO Services - Enterprise SEO A large-scale, strategic approach to SEO. It links your company's business goals with the larger market opportunity while strengthening your brand's reputation to maximize the impact of your marketing mix.
SEO Monitoring It is necessary to keep visitors flocking to your site and revenue flowing.
Meta Tag Optimization These are the text that shows up under your title tag in search results.
On Page SEO Any optimization tactics that take place outside of your website and are beyond your control are referred to as off-site optimization.
Off Page SEO Refers to any optimization that you control.
Competitor Analysis Involves researching the content and other elements of the content, like the links and keywords a competitor has used. Simply described, it's a search engine optimization SEO) comparison of two competing websites in the same industry or business.
Custom Strategy Process of planning, outlining and implementing steps designed to improve search engine rankings.
Off Page Optimization Refers to all the measures that can be taken outside of the actual website in order to improve its position in search rankings.
On Page Optimization All actions that can be made directly within the website to increase its ranking in the search engines.
Monthly Reports It aids people in evaluating the effectiveness of their SEO strategy. A monthly SEO report keeps track of your work and helps your clients justify their investment in your services.
Progressive Optimization A query plan optimization approach that re-optimizes a query during runtime if the cardinalities calculated during optimization prove to be significantly inaccurate, reducing the requirement for DBA intervention.
Site Analysis Extensively reviewing a website in order to acquire a better understanding of how well it has been optimized and what can be done to help it improve is known as SEO analysis.
Blog Set-Up Optimizing a blog's content, site architecture, and HTML code for search engines. On-page optimization, adding plugins, boosting website loading speed, and internal linking are all common chores related with blog SEO.
Keyword Research They're the words and phrases that searchers enter into search engines.
Quality SEO Copywriting Creating keyword-optimized content that appeals to both humans and search engine algorithms
Guest Posting It introduces you to a new audience, and it helps you make friends. It is about building relationships. You're meeting new people and building a network with other bloggers, both of which can help you in the future.
Google Analytics & Console Reports Contains valuable data that your company may use to track (and improve) SEO success, including keywords, top referrals, and much more.
Paid Directory Listing A local company listing that includes your NAP (name, address, and phone number), as well as additional information that can be critical to your local SEO success.
Title Tag Optimization This is what appears in the search results when users enter a specific query.
Headings The words that appear in search results beneath your title tag.
URL Optimization Designed to meet the needs of users and searchers. Short, keyword-rich URLs are typical of SEO-optimized URLs.
Image Optimization & Alt Tags Essential part of the website pages. They not only make your material more interesting, but they also keep users interested.
Content Optimization The most important on-page SEO factor. Content is the bedrock of any digital marketing strategy, and it's imperative to optimize it.
Mobile-Friendliness or Responsiveness Another important ranking factor is whether a website is responsive, which means that the layout of the website adapts to the device used to access the website. Whenever a site is responsive, the user experience improves.
Code Efficiency The efficiency of the code used to build the website is a significant aspect in website optimization. Overstuffed, inefficient programming can lengthen the time it takes for a website to load and dilute the code-to-text balance (on-page-content). When we optimize on-page content, Google responds better when the website code is kept to a minimum. Google is better at deciphering the semantic meaning of words.
Page Speed Optimization Google's ranking algorithm is modified on a regular basis to improve the user experience. In addition to providing accurate results that answer a query, Google considers a website's speed when ranking it. A visitor to a website will have a better experience if the website is faster. If all other factors are equal, Google will prioritize a quicker website over a slower website since a visitor will notice the difference.
Internal Linking Structure They funnel existing authority and relevance from your backlinks throughout your website.
Voice SEO As of 2025, around 20.5% of people worldwide actively use voice search, supported by an astonishing 8.4 billion voice assistants in use. Priorities for voice search optimization include a quick website (around 4 seconds), SSL security website encryption, and a clearly stated query and response of approximately 30 words.
SEO Audits With an SEO audit, your SEO company examines your present strategy in detail. Even if you don't have an SEO strategy in place, your agency will analyze your website from an SEO standpoint, identifying areas where it excels and areas where it may be improved.
Social Media SEO It helps to create brand awareness and the potential for website visitors. The more a website engages in social media, the more likely it is that social media users will visit it.
Organic SEO Focuses on improving rankings within the organic search results (as opposed to the “local-packˮ) by optimizing a website for Googleʼs search engine algorithm.
Reputation Management Online reputation management is another vital aspect of search optimization services that a good SEO firm should provide. Online reviews are helpful to the majority of internet users when making purchasing decisions.
Search Engine Marketing Online Visibility. It helps improve the overall online visibility of an organizationʼs website.
SEO Hazard Analysis, Identification, and Correction Consulting Analyze SEO risks in your backlinks, page formatting, and site structure that may have been established by prior firms or internal employees and are in violation of Google's Webmaster Guidelines. These SEO services will assist you in identifying and resolving issues that may be affecting your site's ranking performance.
Video SEO Services Tweaking your videos to get indexed and ranked for relevant keyword searches on search engine results pages.
Search Volume A a measure that indicates how many people are looking for a specific query. Considering search volume when developing your content strategy is critical because it represents the popularity of the inquiry. It's perfect to find keywords with a high search volume and low search competitiveness.
International SEO Search engines can readily detect which countries you want to target and which languages you employ for business by optimizing your website.
National SEO Services A long-term investment that will set your company apart from the competition. In the same way as local SEO focuses on ranking for broad keyword terms rather than specific geographic terms, national SEO does as well.
Information Architecture The art and science of organizing and identifying content on websites so that it is easy to locate and use.
Internal Linking Links that connect one page on a domain to another on the same domain. They're frequently seen in the main navigation.
Redirects A method of redirecting visitors and search engines to a different URL from the one they requested.
Click-Through-Rate Measures the number of people who click a link against the total number of people who had the opportunity to do so.
Content Management System Most often referred to as a CMS, allows individuals and businesses to edit, manage, and maintain existing website pages in a single interface without needing specialized technical knowledge.
Online Public Relations Refers to the use of the internet to communicate with both potential and current customers in the public realm.
Conversion Rate Optimization Conversion rate optimization happens after the visit makes it to your site. This is distinct from SEO or paid ad conversion optimization, which focuses on who clicks through to your site from organic search results and how many hits you get and which keywords are driving traffic.
Pay Per Click Audits Advertisers pay a fee each time one of their ads is clicked under this online marketing technique.
SEO Infographics Represent your message in an effective and visually pleasing manner, and can also sustain the attention of your readers.
SEO Google Chrome Extensions Helps you with keyword research, on-page SEO optimization, ranking checking, and other SEO-related aspects.
Forum Posting Refers to generating quality inbound links by participating in online discussion forums.
Article Submission It refers to attracting traffic by submitting SEO-optimized articles to popular article submission directories.
Ad Posting A process of submitting ads in classified submission sites with your site links that may enhance your site visibility and presence in the search engine market.
Web 2.0 Implementation Signing up for sites such as social microblogging sites, but not limited to them, is a method of link building.
Social Bookmarking The process of tagging a website page with a browser-based tool so that you can easily visit it again later.
Comprehensive Website Review Is a working mock-up of a website that assists clients and web developers in perfecting the desired design.
The Competitive Keyword and ROI Analysis This data is integrated with actual search volumes, position expectations, keyword challenge ratings based on Moz Domain Authority, MozRank, Trust Flow, and Citation Flow, and finally, all of this data is combined with real-life possible website visitor numbers (not just search volume).
Ongoing SEO Analyzes the results of the services initially provided to make sure they are working. Many businesses utilize tools like Google Analytics, MySEOTool, Moz tools, and others to analyze their actions and then use the results to improve their SEO.
Body Content The main text blocs on your page. It's the most crucial part of your SEO because even if you complete every other on-page SEO work, if your body content isn't good enough, your SEO will suffer.
Alt Attributes Itʼs an HTML attribute thatʼs applied to picture tags to give search engines a text alternative.
Schema & Markup A code (semantic vocabulary) that you post on your website to aid search engines in returning more useful results to consumers.
Caching A snapshot of a web page that Google creates and stores after they have indexed a page
GT Metrix This service will inform you of a range of technical SEO issues that your website is experiencing.
SEO Calendar A marketing roadmap plan that outlines when specific pieces of content should be created and published based on user needs, business priorities, potential ROI, and seasonality. In a nutshell, content calendars allow teams to plan out their content marketing strategy for the future months.
SEO Editorial To execute faster, more successful SEO and content marketing, it combines the principles of technical SEO, on-page SEO, and content marketing.
Google Autosuggest It can be really helpful in finding out what people are searching for on the web in real time.
Keyword Planner It can be really helpful in finding out what people are searching for on the web in real time.
Google Business Profile SEO It helps business owners manage their online presence across the search engine and its growing portfolio of utilities.
Repurpose Content Finding new ways of how you would be able to 'recycle' existing ones, so to speak. This method is used by many content marketers to increase site traffic by releasing material in various formats to numerous websites. It is helpful in generating more page views and improving your online exposure
SEO Email Marketing The main task of email newsletters – the conversion of site visitors who left you contact information into consumers, and encouraging existing customers to buy from you again.
Classified SEO Ads An online advertising technique which you can see in hardcore media channels like newspapers for which you have pay high rates. For nearly any sort of advertisement on the internet, online classified ads are almost free.
SEO Web Design A way of designing and developing websites to make them search-engine friendly. Creating an SEO-friendly website involves allowing Google and other search engines to efficiently crawl each page, interpret the information, and index it in their databases.
SSL/HTTPS HTTPS simply means the website is protected with an SSL certificate. SSL stands for Secured Socket Layer. It's a communication protocol that establishes a secure link between a website and its visitors. Google values the security of information entered by visitors and received by websites, thus they will rank a website that is SSL protected (https) higher than one that is not.
Content SEO Refers to creating content that helps your web pages to rank high in the search engines. Because search engines like Google read your website, the words you use affect whether or not your site will rank.
SEO Enhanced eCommerce Analytics Provides you with a number of insightful and actionable reports.
Google Tag Manager GTM A Google product that helps SEO professionals gain much more insight into what is happening on a Website. GTM also makes it simple to integrate tags and triggers, as well as other SEO-related software such as Google Analytics.
Expired Domain Individuals, businesses, and organizations register technical SEO domains, but they don't renew them after the contract expires, or they are intentionally cancelled. That means that they available for re-registration.
Niche SEO Niche is a segment of a market or target audience that is very particular in its focus. A site that focuses to a specific niche is not interested in attracting a large number of visitors to its homepage. Instead, they prefer visitors who are enthusiastic about or have a strong interest for what they have to offer.
SEO Responsive Design Means that you don't have separate mobile, tablet, and PC versions of your site: the site adapts to whatever size screen it's being displayed on.
GEO Generative Engine Optimization A strategy for optimizing content to be effectively used and prioritized by AI-powered search engines and tools, like ChatGPT and Google's AI Overviews.



Link Exchange A link exchange occurs when an agreement is made between two brands to trade links to boost SEO and site authority.
Search Engine Submission The process of having your website listed in search engines.
Wordpress A content management system (CMS) that allows you to host and build websites.
Google Page Submission To submit your website to Google, you can either add an updated sitemap to your Google account, or submit an indexing request for the desired URL through Fetch as Google. Site owners must register with Google Search Console for both processes.
Press Releases An official (written or recorded) statement that a company makes to the news media, and beyond.
Comment Posting A simple strategy to start building links back to your site while building strong relationships with people in your industry.
Sitemap (XML) A blueprint of your website that help search engines find, crawl and index all of your website's content. Sitemaps also inform search engines about the most important pages on your website.
RSS (Rich Site Summary) Feeds Contains updates of your website, i.e. updated content, videos, images, links, etc. Users that are interested in receiving these updates can subscribe to your RSS feed, which can help you gain additional free traffic and backlinks.
Duplicate Content A content that appears on the Internet in more than one point. That "one point" is defined as a destination with a unique web address (URL); therefore, duplicate content occurs when another content appears at multiple internet addresses.
Social SIgnals As seen by search engines, the total number of shares, likes, and overall social media visibility of a webpage.
SEO Affiliate Marketing Adding a product link in your content. You may use the same method to increase the number of visitors to your website. Find a high-authority site in your niche and contribute a guest article. This is a fantastic approach to reach a larger audience and increase traffic.

Parasite SEO A technique that involves posting a free blog, wiki or forum on a highly respected domain with a high page rank. Thanks to the host, these free posts are utilized to build backlinks to a certain site, which may help raise that site's search engine page rank.

SEO Tools Investigate the potential of Web pages for high placement on search engine ranking pages.

Image Compression The technical process of reducing the file size of an image document without compromising on its quality.


